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THE BIG PICTURE 
RTL GROUP – Traditional TV Business Footprint 
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THE BIG PICTURE 
RTL GROUP – Digital Video Footprint 
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RTL IN CROATIA 
CHANNEL POSITIONING 
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PAY TV 

ONLINE / VoD 



PROGRAM 
HISTORICAL, ALL DAY, YTD 2017 
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PROGRAM 
HISTORICAL, PRIME TIME, YTD 2017 
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SPORT 

• World Championship - France 2017 
 

• 18 matches 
 
• AMR 13,1%, SHR 40,5%  

 

PROGRAM 
HIGHLIGHTS 

ENTERATNMENT 

• Season 1 
 

• 60 episodes 
 
• AMR 6,4%, SHR 21%   
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ENTERTAINMENT 

• Season 1 
 

• 26 episodes 
 
• AMR 6,8%, SHR 22,8%   

 

NEWS 

• Late night news magazine 
 

• Mon-Thu 22:15 
 
• AMR 6,7%, SHR 21,6% 
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MARKET AND REVENUE 
TV MARKET HISTORICAL TREND 

Source: Internal estimates 

MARKET IN 2017 DECLINING BECAUSE THE FAIL OF AGROKOR 

- 17,9% - 3,0% - 1,0% - 8,7% - 3,4% + 4,1% + 1,7% + 2,1% + 0,5% 

NET TV ADVERTISING MARKET 
in EUR million 
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2008 2009 2010 2011 2012 2013 2014 2015A 2016A 2017B 2017est 

RTL % 36,9% 37,3% 36,1% 35,8% 32,1% 34,9% 34,1% 34,1% 36,1% 37,1% 39,1% 

RTL m 45,3 37,6 35,3 34,7 28,4 29,8 30,4 30,9 33,3 34,4 32,9 

      



AGB NIELSEN MEASUREMENT 
HEAVY VIEWERS 
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THANK YOU 
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